
Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European Union or the European Education and 

Culture Executive Agency (EACEA). Neither the European Union nor EACEA can be held responsible for them. Pr. nr.:2022-1-SE01-KA220-VET-000089744

Upskilling municipal staff competences 

on planning and managing sustainable tourism

Module 1: The Christmas fair in xixona

Level : advanced
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Introduction: Christmas Fair of Xixona as SDG1 
showcase

✓ Identification: SDG1 objectives and desired 
outcomes

✓Strategies: engage stakeholders and 
integrate SDG1

In this module, you will learn…
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Xixona – a sweet spot in southern 
spain
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Xixona is famous for its traditional Spanish turron, a sweet made from sugar, honey, local almonds, and egg. This delicacy 
has been produced in the city since the Middle Ages and remains its primary trade. In addition to turron, entrepreneurial 
families from Xixona began selling ice cream to cater to the growing coastal tourism after the Spanish dictatorship. By 
alternating between turron production in autumn and ice cream sales in spring and summer, these families ensured a 
year-round income. 
The traditional nougat industry in Xixona has faced challenges from changing preferences, competition, and 
globalization, leading to decreased employment and income. This decline contributed to higher unemployment and 
financial insecurity. Demographic shifts and economic crises exacerbated the situation.
In 2006, an idea about a Christmas Fair, attracting tourists and stimulating the economy, came up. The aim was to support 
local businesses and generate employment opportunities. The idea gained support and three years later, the first 
Christmas Fair became a reality. It marked a turning point for Xixona, bringing hope and prosperity to the city. The fair's 
success demonstrated the power of collaboration and innovation in revitalizing the community.

INTRODUCTION
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Poverty refers to the state or condition in 
which people or communities lack the financial 
resources and essentials for a minimum 
standard of living.

A Xixona citizen is poor if he or she during a 
long time does not have sufficient resources 
to meet the basic needs that are considered 
necessary. 

We talk about ABSOLUTE POVERTY when people 
live below the low-income limit and, for 
example, do not have healthy food, housing or 
access to public utilities. 

POVERTY – MANY ASPECTS

RELATIVE POVERTY refers to the living 
conditions of an individual, group or family in 
relation to the general environment, like for 
instance in some parts of the Old Town of 
Xixona. 

SOCIAL POVERTY means that people cannot 
participate in normal social life because 
there is no money for a sports club or 
association, for school activities or an outing 
by the elderly association or, for example, for 
access to the internet.
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By creating economic opportunities, empowering the community, preserving heritage, 
promoting inclusive and environmentally sustainable development and integrate it 
into tourism planning, we reduce poverty and ensure that tourism benefits the 
local community.
This is taking place particularly in the rural and the historic areas of Xixona - 
Strategies should focus on driving economic development, addressing poverty, and 
ensuring social inclusion.
The Involvement of different stakeholders in the decision-making empowers them 
and enhances economic prospects, particularly in the historic district. 
The involvement of education campaigns are crucial for promoting responsible 
tourism behavior and raising awareness

Why sustainable tourism is important
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The success of the Christmas fair

The Christmas Fair of Xixona offers a captivating showcase of 
Spain's finest nougats and sweets, attracting visitors with its vast 
array of traditional delights and festive atmosphere.

The Christmas Fair in Xixona has grown steadily since the first 
version, not only in visitor numbers but also in the number of 
commercial and non-commercial participants.

Initially focused on turron, the fair's expansion and the inclusion of 
various other local products attracts an ever-growing number of 
tourists, stimulating economic growth. 

The Christmas Fair of Xixona holds significant importance as it 
revitalizes Xixona's economy, transitioning it from decline to 
prosperity. 
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Autenticity pays off!
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Protecting the integrity of the 
Christmas Fair in Xixona is crucial 
for supporting local businesses. 
Challenges necessitating strategic 
planning to preserve the fair's 
unique local identity : 
- Capacity limitations 
- Increased demand
Xixona prioritizes local participation 
to sustain its distinct character. 
Strict measures ensure fair 
authenticity, permitting only 
registered local entities to 
participate, with aligned products 
and services.
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The Christmas fair in xixona
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PROMOTION OF LOCAL PRODUCTS:
Local businesses gain exposure and increase sales, 
contributing to economic profits, while SDG1 
stakeholders achieve their goal of supporting local 
economies and reducing poverty by empowering local 
producers

CAPACITY BUILDING WORKSHOPS:
Local businesses improve their
capabilities, leading to
increased profitability, 
while SDG 1 stakeholders 
fulfil their objective of
empowering individuals 
and fostering economic growth.

WIN-WIN FOR STAKEHOLDERS

INCLUSIVE EMPLOYMENT OPPORTUNITIES
Local businesses gain additional manpower to 
manage the event, while SDG1 stakeholders 
fulfil their objective of promoting inclusive 
economic growth and reducing unemployment
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Local producer



Income Generation: 
The Christmas Fair provides a platform for 
local artisans and small entrepreneurs to 
sell their products. Through their 
participation they can generate additional 
income, which promotes poverty reduction.

Employment: 
The organization and the necessary 
preparations provide temporary employment. 
This offers opportunities for people who 
have difficulty finding work, allowing them to 
earn an income.

Positive result with potential for 
improvement

Fundraising:
The Christmas Fair is used to raise 
money for organizations committed to 
fighting cancer, care for dementia 
patients and animal welfare.
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Welcome to 
Xixona



   

   - Policy and method development for sustainable events through SDG1.
   Community engagement and empowerment, Creation of economic opportunities and inclusive 
   development, Cultural preservation and promotion, Environmental sustainability.

   - Lowering barriers for the incorporation of SDG1 concepts into the organization of tourism events 
  by the municipal governance.

   Raising awareness, Research and analysis, Highlighting of win-win situations and mutual benefits, 
  Policy Advocacy and Implementation, Providence of resources and support.

   - Good practice in promoting sustainable tourism through SDG1 during the organization of events.
   Local capacity building, Community engagement, Environmental conservation.

   - Implementation of Plans and Policies during the organization of tourist events.
   Monitoring and evaluation, Adaptive management, Knowledge sharing and collaboration.

KEY TAKEAWAYS
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